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Instagram/ Facebook – AZPBS as an ASU 
community service
 

 

 

Target: 25-55 years old Phoenix 
residents, interested in Arizona 
State University AND News 
broadcasting
Dates: July 13 - 20
Budget spent: $600
 

Results: 
Impressions: 59,325
Clicks: 712
Reach: 25,905
Sessions on the landing page: 302
 

 

 

 

 

 

 

Target: 25-55 years old, art and 
culture enthusiasts in Arizona
 

Dates: July 12 - 18
 

Budget spent: $200
 

Results: 
Impressions: 13,343
Clicks: 50
Reach: 4178
Sessions on the landing page: 44
 


